Lindsey Cannon and Sarah White have talen sim-
ilar carcer paths to get to where they are now—di-
rectors of the year-old site selection services company
Qest Site Solutions.

\F\'r]'l.:'l'l CEI'I'I'I.I!'I'I'I wnﬂcn‘l at I'I'It Sﬂl]ﬂ'ln Cnm]ina I):-
parement of Commerce full dme, White served as an
intern under the d:paﬁm:nr'ﬁ grants and incentives
armn, the Coordinating Council.

They started jobs ar McCallum Sweeney Consulting,
Inc., one of the most |1ig]1-Prc}ﬁ]:: site selection firms

in the country, two weeks apart. When the owner of
hjl:(:ﬂ]l.u]“ 5\1."::::1::_1.', a Gr:t[]"."i.]].l‘."hﬂliﬂlj I_'l:}n]}'lal]:f'

where both had worked for more than a decade, de-

dded to retire and shut down the company, the pair
formed Quest Site Solutions.

“We have followed cach other around a lot,” White
says.

Chuese Sire Solutons provides site selection services
foor n}mpaniﬁ that are :a:l:]rjng a new location, a
competitive expansion, or a consolidation, beginning
with ﬁ:a.li'lbi]ir}r artaf}-'sis rhmugh incentive capture.
In addition, Quest is a wholly owned subsidiary of
O'Meal, Inc., which gives Cannon and White access
to technology and expertise they may not have had at
McCallum Sweeney.
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